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The aim of this project is to explain the current situation of Valiryo® Body Dryer in terms of marketing 
strategy and to establish future actions to consolidate this brand in the market achieving a recognized 
position. 
In order to develop this task I have followed a structure to put in order all the needed information. At 
first, It is explained how is the manufacturer company composed and how Valiryo® Body Dryer was 
born. But it is no worthy to go deep only within this business, for that reason I add also a piece of the 
external environment analysis. After that, I continue writing about the features of this product and then 
I focus on its relevant branding. 
At the end, there is a personal conclusion in which I sum up the main ideas and I state three closures 
based on the potentiality of this brand along the time. 
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